






Q3 '23

Q1 '24

Q4 '23



 -

 50

 100

 150

 200

 250

 300

 350

 -

 500,000

 1,000,000

 1,500,000

 2,000,000

 2,500,000

 3,000,000

 3,500,000

 4,000,000

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 Q1 2024

No. dealsSq Ft

Take-up sq ft No deals















•

•





•

•

•







0

10

20

30

40

50

60

70

80

90

100

€0

€200

€400

€600

€800

€1,000

€1,200

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

M
ill

io
n

s

Hotel Assets Hotel Portfolios Dublin Transactions Full Year Est. No. of Hotels Sold (Rhs)



•

•

•

•

•

















•

•

• →

• →

•

•







•

•

•

•











•

•






	Untitled Section
	Slide 1: Irish Hotel Market Overview
	Slide 2: Market Environment
	Slide 3: Market Activity Key Statistics
	Slide 4: There has been a renewed upward shift in rate expectations
	Slide 5: Annual office take-up subdued
	Slide 6: Grey Space Dublin CBD
	Slide 7: Dublin employment base diverse
	Slide 8: Step-change in work permits being issued 
	Slide 9: Ukraine & IPAS Hotel Use Stabilised and Declining         
	Slide 10: Dublin Airport Passenger Numbers at Capacity Again
	Slide 11: Full Year Seat Capacity vs. 2019 Levels
	Slide 12: Revenge Travel Down & First-Class Leisure Flights Up                      
	Slide 13: The Importance of Events
	Slide 14: IHIF Berlin – Middle Eastern & Saudi Investment
	Slide 15:  Market Values
	Slide 16: Global Transaction Volumes 2013 – 2023
	Slide 17: Irish Hotel Transactions by Value & Volume
	Slide 18: The Shelbourne Hotel, Dublin 2
	Slide 19: The Dean Hotel Group 
	Slide 20: Tifco Portfolio Transactions?
	Slide 21: 2023/24 Transactions Dublin
	Slide 22: 2023/24 Transactions Regional
	Slide 23: 2023/24 Transactions Site Sales
	Slide 24: Development Pipeline
	Slide 25: Planning Permission – DCC         
	Slide 26: ESG Impact on Hotels
	Slide 27: 2017 – 2025 Dublin Development Pipeline
	Slide 28
	Slide 29
	Slide 30: 2023 Openings Dublin
	Slide 31: 2024 Openings Dublin
	Slide 32: 2025+ Openings Dublin 
	Slide 33: Office to Hotel Conversion Sales
	Slide 34: Office Conversions A Perfect Conversion
	Slide 35: Regional Development New + Opening
	Slide 36: Thank You


