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The Power of Brand
HR meets PR

CEO and Founder Gillian Horan






http://www.youtube.com/watch?v=04e7VnPd8aE

“Of all the things that your company owns,
are far and away the
. Founders die. Factories burn down.
Machinery wears out. Inventories get depleted.
Technology becomes obsolete. IS
the only sound foundation on which business
leaders can build enduring, profitable growth.”

Jim Mullen, Scottish businessman and CEO of the publisher Reach plc




Inside out

With inside out, everybody wins

Communications

Creative

\ Brand Strategy




"We are Ladies and
Gentlemen Serving
Ladies and
Gentlemen”

THE RITZ-CARLTON




“Executives should treat EX [employee
experience] as seriously as CX (customer
experience) by being more scientific and
more tailored in their approach”




Productivity Discovery

Incentives
Marketing

Resources

EX+CX =

Sales

360 Degree s

Human-centered Training
Transformation

Commerce

Wellness Service

Productivity Loyalty

Source: Harvard Business Review




CULTURE
“How we

do things
around here”

A behavioural framework
that reinforces your strategy




For organization
transformation
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Purpose

Networks

Empowering

Experimentation

Transparency




POWERING THE FREEDOM TO CREATE




TIKTOK TRENDS

#BAREMINIMUMMONDAYS

H#RAGEAPPLYING
#ACTYOURWAGE
HQUIETQUITTING
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http://www.youtube.com/watch?v=_JzXGGk9kmw




THE PUDDING

Thank you

gillian@thepudding.co LinkedIn m
thepudding.co Instagram



https://www.linkedin.com/company/thepudding/?viewAsMember=true
https://www.instagram.com/thepuddingbrand

	Slide 1: The Power of Brand  HR meets PR  
	Slide 2
	Slide 3: “Of all the things that your company owns, brands are far and away the most important and the toughest. Founders die. Factories burn down. Machinery wears out. Inventories get depleted. Technology becomes obsolete. Brand loyalty is the only sound
	Slide 4: Inside out  With inside out, everybody wins
	Slide 5
	Slide 6:  “Executives should treat EX [employee experience] as seriously as CX (customer experience) by being more scientific and more tailored in their approach”
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14:  Thank you 

