
The Power of Brand 
HR meets PR  

CEO and Founder Gillian Horan



Come build with us | Bolt

How did a small Estonian start-up become one of the fastest-growing tech companies in Europe and Africa?

One word: culture. 

To celebrate our 10th birthday, here’s a sneak peek of what working at Bolt is actually like. If it feels like the place for you, join us at careers.bolt.eu

***

The team behind the video:
Creative: Bolt Brand team (Yenani Madikwa, Anna Selecka, Taaniel Malleus, Max Malicki), Bolt Employer Brand team (Kadi Poll, Grete-Maarja Tött)
Produced by: Münchhausen
Director: Reinis Spaile
DOP: Jānis Jurkovskis
Executive producer: Nikolai Mihailišin
Producer: Elīna Rode
Casting: Bolt (Yenani Madikwa and Kadi Poll)
Cast: Bolt (Aastha Yadav, Luiz Fittipaldi, Johnny Mikombe, Felix Antwi, Vishal Arora, Henriko Aer, Afiba Marylise-Lolita Toulassi, Liisi Maria Aleksius, Kristi Purik, Rizwan Mahmood, Gerhard Spitsak, Rián Devlin, Kadi Poll, Avneet Sharma, Grete-Maarja Tött, Venus Lim, George Odiana, Maui Smallman, Edrian Griškun, Elizabeth Aarma, Michael Maier, Denys Kovalenko, Irina Kajdakowska, Stefano Maggioli, Nayive Martínez, Patrícia Dinis Costa, Simona Andreas-Sou, Felix Efren Gonzalez Reyes, Emmanuel Nti, Cláudio Filipe Grilo Moreira, Alina Ten, Lilian Pajus, Anastasia Kalatšova)

http://www.youtube.com/watch?v=04e7VnPd8aE


“Of all the things that your company owns, 
brands are far and away the most important and 
the toughest. Founders die. Factories burn down. 
Machinery wears out. Inventories get depleted. 
Technology becomes obsolete. Brand loyalty is 
the only sound foundation on which business 
leaders can build enduring, profitable growth.”

Jim Mullen, Scottish businessman and CEO of the publisher Reach plc
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“Executives should treat EX [employee 

experience] as seriously as CX (customer 

experience) by being more scientific and 

more tailored in their approach”
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TikTok and Employer Branding - Episode 1

First in a series exploring TikTok and Employer Branding. Here's an initial video compilation to provide a taste of employer branding and recruitment activity on the platform.

http://www.youtube.com/watch?v=_JzXGGk9kmw


Consider your employee experience 
(EX)

Have you a strong EVP?

Have you a clear compelling purpose?

What’s your stance on DEI?

How do you attract talent?

What is your eNPS?



LinkedIn

Instagram

Thank you

gillian@thepudding.co

thepudding.co

https://www.linkedin.com/company/thepudding/?viewAsMember=true
https://www.instagram.com/thepuddingbrand
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