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THE ESSENTIAL CAREERS GUIDE FOR 
THE NEXT GENERATION OF TOURISM LEADERS

Do you want to market your brand to the hospitality managers of 
the future? Advertise in Get a Life in Tourism and promote your 

product and services to school leavers across Ireland. 

The Irish Hotels Federation will publish the careers magazine, Get a Life in Tourism, this autumn. 

An essential guide to a career in tourism and hospitality, Get a Life will be circulated to schools and career 

guidance counsellors across Ireland, providing students with a valuable insight into life in tourism.

With an initial print run of 5,000, the magazine will be supported by a fresh new website where students can 

learn all about working in tourism and studying for a career in this exciting industry. Along with a college 

section, illustrating educational routes into the industry, the magazine and website will feature interviews with 

successful young tourism students, employees and managers.

Get a Life in Tourism is a helpful guide for anyone considering a career in the hospitality sector and

the magazine o� ers you a vital platform to promote your brand directly to secondary school pupils,

their parents and their career guidance counsellors.

To fi nd out more about the publication and to advertise, 

please call Carol Bergin on 01 497 6459 or email berginc@ihf.ie.

Morning Call

5am
Sarah from accommodation arrives as Carton 

House begins to stir after a restful night’s sleep. 

She checks the function sheets for the day, then 

walks through the public areas of the hotel to tidy 

up before cleaning starts. In the kitchen, breakfast 

chef David fires up the grill to get ready 

for the first meal of the day.

6am
The greenkeepers begin setting up for the 

day’s golf outing. Carton House is home to two 

championship courses – the Montgomerie and the 

O’Meara – and it takes 12 greenkeepers to set up 

for a golf event on each course.

7am
The Linden Tree restaurant opens for breakfast. 

Restaurant supervisor Magdalena is ready to 

welcome guests at the door and wish them good 

morning. Over in the golf shop, Sebastien prepares 

to open up at 7.30 as the first golfers arrive for their 

8am tee time. He checks weather conditions and 

pin placements and arranges golf buggies and golf 

clubs for those who need them.

8am
The Irish rugby team is onsite for a training camp. 

The grounds staff at Carton House began preparing 

for the visit a week in advance, building video 

analysis towers around the pitch, installing pitch 

side screening and access points and ensuring 

all pitches are suitable for training. Each morning 

during camp the grounds staff mow and irrigate 

the pitches. They repair any divots after each 

training session to avoid trip hazards. This ensures 

that Carton House provides a safe surface which is 

essential for a winning team.

9am
The housekeepers are busy cleaning guests’ rooms 

and preparing for new check-ins. At the front desk, 

Megan and her colleagues bid farewell to guests 

who are departing from the hotel. Porter Arkasdius 

helps guests with their luggage as they head for 

the car park. Elsewhere Anna lights the fires 

in the old house, keeping guests warm 

and toasty during their visit.

24 HOURS IN TOURISM
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Hotels sound like fun, right? But what’s it like working in one? 

We spent a day with the team in Kildare’s luxurious Carton House 

to fi nd out what 24 hours in the tourism industry is really like. 

The Irish rugby team was there too. Lucky us!

A Day in the Life of a Busy Resort

Stay Tuned

Follow Carton: 

 CartonHouseIreland

 @CartonHouse

 cartonhouse

Strike a pose: Vogue Williams helps Carton 

House get ready for Ladies’ Day at Fairyhouse
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10am
The chefs arrive for the day shift and Cathal, the 

Executive Chef, walks the kitchens to make sure 

that everything is well organised for lunch. He 

meets with the IRFU nutritionist to ensure that the 

players are getting all the nutrients they need to 

perform well on the pitch.

10.30am
It’s time for ‘morning prayers’. Every day at 10.30am 

a member of each department meets with the 

General Manager, Adrian, in his office to discuss 

the day ahead. This includes how many guests are 

booked in for the day, what VIPs are arriving (these 

could be anyone from the Taoiseach to a rock star!) 

and what meetings and events are planned.

11am
Monica and the team in the sales and marketing 

department begin working on a new campaign 

to promote the resort. They meet with graphic 

designers to work on brochures and ads for the 

year ahead, plan sales trips to the US and other 

destinations, and create exclusive offers to attract 

guests. Monica liaises with a model agency which 

is staging a photoshoot in The Morrison Room 

the next day.

Lunch Rush

12 noon
With three dining outlets – The Linden Tree restaurant, 

The Kitchen Bar, and The Coach House golf club – as 

well as the busy conference and banqueting suites and 

the staff canteen, the kitchen brigade at Carton House 

has plenty of mouths to feed. In the Carton Suite 

delegates at the day’s conference are preparing to 

break for lunch in The Linden Tree, while at the Coach 

House the morning’s golfers are arriving back after 

their rounds on the Montgomerie.

1pm
In the Gold Salon, the banqueting team is getting 

ready for a wedding, polishing the crystal, shining 

the silverware and adding sparkle to this beautifully 

ornate private dining room in the old house.

Upstairs in the luxurious Lady Emily Suite, Carton 

House’s Wedding Planner, Fionnuala, is helping 

the bride into her dress. Outside in the gardens the 

groom is nervously pacing the aisle as he waits for 

her to arrive for their civil ceremony. Their guests 

are enjoying the last of the summer sunshine, and 

looking forward to celebrating at the champagne 

reception after the couple says ‘I do’. 

Afternoon Delights

2pm
In the spa, Carton House’s talented therapists are 

helping guests relax as they escape from their daily 

routine. A hen party has booked in to be pampered 

and the girls have treated themselves to purifying 

facials and harmonising massages. Downstairs in 

the leisure centre, Personal Trainer Ildi, is putting 

gym members through their paces on the Precor 

Cardiovascular Equipment.

3pm
This evening’s guests check-in at reception and 

head off to explore the beautiful grounds at Carton 

House, including the Shell Cottage which was built 

for Queen Victoria. »

10am
The chefs arrive for the day shift and Cathal, the 

Park Hotel Kenmare

I decided not to go to college after I fi nished school. I didn’t know what I wanted to do so I didn’t want to pay for a course and not fi nish it. I began working in a local restaurant in Kenmare on wash-up, and later at Sheen Falls Lodge on breakfasts and in the bar, before I landed a waiting job with John Brennan [from RTE’s At Your Service show] in Dromquinna Manor. It was John who encouraged me to do the Trainee Management Development Programme. After just a month working as a waiter he o� ered to sponsor me on the course. I was hesitant at fi rst – I’d never commit to something that I didn’t plan to fi nish – but the practical aspect of the programme appealed to me.

The Course
The course is three years long and runs from January to January. Once a week you have an online class, then you spend the rest of the week in the hotel putting what you have learned into practice and working on reports and assignments. At the end of the year you go back to college for two months and do your exams.One of the best things about this course is that you can earn while you study – you don’t have to be a poor student. It’s great for people who already work in the industry and who want to get qualifi cations. The classes are small, there are about 20 students in each year, so we’re all very close. We’re based all over the country but we’re in contact all the time. We all motivate each other, which is really helpful.At the moment, I split my time between Dromquinna and Park Hotel Kenmare, which is 

the fi ve star hotel that John runs with his brother, Francis. I get on very well with the head chef in Dromquinna, so he has taken me under his wing and I work part-time in the kitchen there, while in Park Hotel I work in accommodation.When you do the TMDP you get experience in all departments, which is great. So far I’ve done the bar, restaurant, kitchen and now accommodation. The bar is my favourite. It’s good craic and the people are very friendly. In your fi nal year you spend six months working as a duty manager which gives you a good insight into general management.The Industry
The tourism industry is a fantastic place to work, but it’s not for everyone. If you’re not a people person then there’s not much point in joining this business. But if you do like caring for people then you will love it. It brings me joy to look after people, and when you get praised for going that extra mile it makes all the hard work worthwhile. ◆

If full-time education is not for you, why not study 
part-time while working in the industry? MATTHEW CROWLEY HOLLAND (22) explains why the Trainee Management Development Programme (TMDP) at IT Tralee was the right option for him.

while you learn’‘You can earn

STUDENT LIFE
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Matthew’s Top Tip
‘The TMDP coursework is easy to manage with full-time work if you keep on top of it. The key is to be organised!’

I always had an interest in travel, that’s why I chose this course – tourism is in the name. When you’re trained in an industry like this you know you’ll always have a job. You can work anywhere in the world.
The great thing about choosing a course like International Hospitality & Tourism Management is that it is so broad. When you’re qualifi ed you can work in any department of a hotel and you learn skills that you can use anywhere in business.I am in third year now and as part of our course we go on an internship for fi ve months. A lot of my friends went overseas for their work experience – places like the US, France, Spain and Belgium – but I opted to stay in Dublin and I’m working in the Talbot Hotel Stillorgan.

Not Your Typical 9-5This is actually my fi rst time working in the industry and, I have to say, it’s not what I expected. I thought it would be a nine-to-fi ve routine, but it’s so di� erent. You will never get bored in this business. No two days are the same and there is so much to do. The downside is that there are long hours, but you get to experience so much. I am working in HR at the moment, learning payroll and scheduling holidays, and over the next few months I will work in Accounts, Reservations and Conference & Banqueting. My favourite department so far is Sales & Marketing. The hotel recently rebranded to the Talbot Hotel Stillorgan from the Stillorgan Park Hotel and it was very exciting to work on such a big campaign. Great Experience
As part of the rebranding the hotel sponsored the Dublin Horse Show and I was brought along to the event. That was so much fun! Before I started this internship I thought I would be stuck in the o�  ce doing the fi ling but that’s not the case at all. You really do get great experience. 

Choosing a CourseWould I recommend this course? Absolutely. If you want to travel this is the course to do. It’s not as time-consuming as some courses so you can work part-time if you need to, which helps.The best thing about this course though is that it prepares you for any area of the business. That’s the beauty of hospitality, there’s so much variety in this industry that you’re bound to fi nd a role that you will love. ◆

Figuring out what course to apply for can be tough. LAURA JACKSON-RYAN (20) explains why she chose International Hospitality & Tourism 
Management at IT Tallaght.

as I want to travel’

‘I chose tourism 

Laura’s Top Tip
‘Pick a management course where you will get training in a wide variety of areas. Don’t single out one department, the more experience you get the better.’

Laura’s four-year course includes a fi ve-month internship at the Talbot Hotel Stillorgan

STUDENT LIFE
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Premium Positions

Inside Front Cover: €1,595

Inside Back Cover: €1,595

Outside Back Cover: €1,595

Run of Page Positions

Double Page Spread: €2,585

Full Page: €1,320

Half Page: €660

All rates are ex-VAT. 

VAT is calculated at an additional 23%.

Advertising Booking Deadline: 

18 August 2017

Artwork Deadline: 

28 August 2017

Published: 

28 September 2017

To book your advertising space in 

Get a Life in Tourism please contact 

Carol Bergin

t: 01 497 6459

e: berginc@ihf.ie

Please send your artwork to Sarah Grennan  

e: sarah@crimsoncommunications.ie 

t: 01 549 5106

m: 087 686 1272 

DEADLINES SUBMISSION

Double-Page Spread

Bleed

276mm x 382mm (H x W)

Trim

270mm x 376mm (H x W)

Full Page

Bleed

276mm x 194mm (H x W)

Trim

270mm x 188mm (H x W)

Half-Page 

Horizontal

Trim

125mm x 174mm (H x W)

Half-Page 

Verticle

Trim

250mm x 250mm (H x W)

ADVERTISING TERMS & CONDITIONS
• The Irish Hotels Federation (IHF) reserves the 

right to decline or reject any advertisement if 

the content of same is deemed inappropriate.

• The advertiser is solely responsible for 

supplying suitable copy (including any artwork 

which may be required to be reproduced 

appropriate to the printing process) to the IHF 

and its agents within a reasonable time before 

the publication date and prior to the copy 

deadline date.

• Reproduction quality is at the advertiser’s risk 

if specifications are not met or if material is 

received after the copy deadline. The IHF does 

not accept liability for any damage or loss to 

artwork or imagery whilst in its custody nor 

during transit.

• The IHF reserves the right to position the 

advertisement as they see fit, notwithstanding 

any preferred position requested by the 

advertiser.

• The IHF does not accept liability for delays in 

publication. It is hereby agreed that delays in 

publication will not constitute a breach of this 

contract.

• Payment for any advertisement is to be made 

on receipt of invoice that will be issued by the 

IHF on publication of the magazine.

• Cancellations must be in writing and received 

prior to the ad copy deadline. If bookings are 

not cancelled prior to the ad copy deadline, 

the advertiser/agent agrees that it will be 

responsible for the cost of such cancelled 

advertisement.

RATES

SPECIFICATIONS Finished artwork is to be supplied as high resolution (300dpi) PDF or EPS files.
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